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Abstract
The success of modern business is apparent, but recently there is much concern i the
businéss—and-society regarding the role of Business FEthics and Corporate  Sociy
Responsibility. Business ethics.and corporate social responsibility have gained significance in
recent decades. This Ppaperatiempts to explain the concept and significance of Business ethics
and CSR for improvement of business and welfare of the stakeholders and consumers and the
society . It can’t be denied that CSR is beyond philanthropy .this paper entails the concept of
Ethics and CSR and has thrown light on the aspects like responsibility,accountability and
Sustainability, :
Keywords: Business Ethics; Corporéte Social Responsibility, Sustainibility,Scope of
CSR,Significance of CSR.
Introduction
Business firms need to practice ethics towards various stakeholders. Ethics is derived
from the word “Ethos"which means character or values.It studies what is morally right and
wrong or cthical or unethical.CSR (Corporate Social Responsibilit y) is a responsibility of the
corporate where the company’s action encourages a positive impact through its activities on
the environment, consumers,employees, communities, shareholders,and all other members of
the society.Ethics aims at the welfare of the society and stakeholders through the corporate
activities.My objective in this paper is to explain the concept of Ethics, Business ethics,
Corporate Social Responsibility. The three main points to be discussed here are as follows:
1. Ethics in the modern world.
2.  Business Ethics.
3. Corporate Social Responsibility.
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This paper entails the concept of the ab
corpomtc world. ove three factors and its significance in the
pthics

Ethics is the moral princi

ol systematizir}: i (;lples l¥ml govern a person’s behaviour. It is a moral philosophy

that ! oo g, defending and recommending concepts of right or wrong

1t defines what i .
conduct - de th is good fo.r the society. Ethics is closely related to morality.Its major
concerns 1n€ e nature of ultimate value and the standards by which human actions can

. 100d right or wrong.Merriam-

bt’j JU(-ige r i o g-Merriam-Webster.com defines “Ethics is an area of study that deals
with ideas about what 1S good and bad behaviour-a branch of philosophy dealing with what is

” E H
thics are related to values.A value is a prescriptive belief. Thus

morally right or wrong.
d what is right.Ethics covers the

ethical values are prescriptive belief about what is wrong an
following dilemmas:

1. Howtolivea good life?

9. OQurrights and responsibility.

3. The language of right or wrong.
Moral decisions- what is right or wrong.

4.

In short ethics can be used in the following ways.
1. Ethics can be used as a moral map and it can guide us through difficult situation.
2. Ethics can pinpoint a disagreement.

3. FEthics can give several answers.
According to the philosophers ethics od, Religion, Human

ence and intuition, the example of good human beings.

has originated from G

consci
Importance of Ethics
hen practiscd makes S€

jety want businesses 10
ctices and competiti

nse; just having it in the books may not serve the

nce organi
h will be beneficial to the

Ethics W
zations need to abide

purpose. Out SOC!
by ethical values and carry out fair pra

be fair and just. He
on whic

atisfies basic human needs It creates a

society and organisation. ]
tant because it s
roving Decision

Fthics are considered impor

the employees and the employer: Imp

good corporate image It unites
Mﬂking;
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ics tries - ense of right an ! -
Ethics tries to create a § e bom A oy
0

the law fails, it is the cthics that may stop organizd : :

environment. l
Business cthics orate ethics. It is a form of applied el'ﬂics,k

Business Ethics is also known as corp o i oo o

professional ethics that examines ethical principals and mora : A A
i ct an usi

a business environment.It applies to all aspect of business condu neg

organisation it refers to the contemporary organizational standar'ds,. p.rin c1p l.es, set of V?l“m
and norms that govern the actions and behaviour of an individual in the busine
organisation. Maintaining an ethical status is the responsibility of the mzfnageyr of the
business. According to the journal of Business Ethics Managing ethical behaviour is one of
the most pervasive and complex problems facing business organizations today.”

In short it means that business firms should practice ethics towards the stakeholders,

*  Quality goods should be provided at right prices. Unfair business practises like
unethical advertisements,faulty weights and measures black marketing should be
stopped.

*  Employers should not be exploited.Proper wages and salaries should be given to
them. They should be provided with good working conditions and welfare facilities.

®  Relevant information and proper dividend should be paid to the shareholders.

®  Tax should be paid on time,

. Ethical business firms should not create problem for competitors,

®  They should pay the suppliers on time,

®  They should repay the loans and interest to the bankers on time.

®  Ethical firms should fulfi
society.

Significance of Business Ethics

A business is a pro

1 their social responsibility towards the members of the

fit making organisation

i which produces good vide
services. For sale, usually at g profit.(e.g. goods and pro

» & person, an organization) “does business” wih
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gl activities. This i .
cmnmchl ncludes  ethical analyses of the production, distribution,

Hmrkcting.
usiness ethics is very signi o
B y significant in this modern era because almost all of us are

sale, and consumpti p
S ption of goods and services (see also Donaldson & Walsh 2015)-

_oed in business, almost every day. ' )
engde y day. Moreover, many of us spend a major portion of our

i productive activity, o ) .
jives in P Y, on our own or as part of productive organizations. Business

qctivity affects the environment we live in to a large extent

Busmess- Cthlcs. is a huge field. Philosophers from Aristotle to Rawls have defended
ositions on topics which can be understood as part of business cthics. At present, there aré
o least five journals devoted to the field ( Business Ethics Quarterly, Business Ethics: A

European Review, Business & Society, Business & Society Review, Journal of Business
Ethics

It is therefore ethical for companies to make profits. But along with that they have
some social responsibilities towards the stake holders. Even in the field of advertising

pusiness firms should be ethical.
Most advertising contains both an informational component and a persuasive

component. Advertisements tell us something about a product, and try to persuade us to buy

it. Both of these components can be subject to ethical evaluation
cts depend, of course, on advertisements producing

in consumers. Writers treat this as the iss!
g—most believe it

These good effe true beliefs, or at

Jeast not producing false beliefs,
not whether deceptive advertising is wron
and what makes it wrong

ue of “deception”

in advertising. The issue here is
is (cf. Child 1994)—but what co
business ethics is very significant in
business, almost every day. Moreove
productive activity, on our own Of as p

affects the environment we live in to a large €

Business ethics is a huge field. Philosophers
which can be understood as part of business ethics. At present, there are

unts as deceptive advertising,
this modern era because almost all of us are engaged in
r, many of us spend a major portion of

art of productive organizations. Busines:

our lives in
s activity

xtent.
from Aristotle to Rawls have defended

positions on topics
4t least five journals devoted o the field ( Business Fthics Quarterly, Business Ethics: 4
ss & Society Review, Journal of Business
ts. But along with that they have
Even in the field of advertising

Ewopean Review, Business & Sociely, Busine
for companics 0 make
ders.

Ethics 1t is therefore ethical profi
some social responsibilities towards the stake hol

bus; .
Usiness firms should be ethical. :
Most advertising contains both an informational component and a persuasive

®mponent. Advertisements tell us something about a product, and try to persuade us to buy

Papr 1571

Scanned with CamScanner



. FEBRUARy.
GENIUS - VOLUME - VI ISSUE - 11-ISSN 2279-0489 (LF.- 4.954) ARy Juyy

. 20]‘

i i ion these gooq
it. Both of these components can be subject to ethical evaluation 800d effeqq

Epen
q
S¢ el .

:In
ue here iS Ty
o . t
hether deceptive advertising is wrong—most believe it is (cf. Child 1994)— by, What coy

as deceptive advertising, and what makes it wrong

Corporate Social Responsibility

; : roducin
of course, on advertisements producing true beliefs, or at least not p g fal

: ion” i rtising, The iss
consumers. Writers treat this as the issue of “deception” in adve g
W]

It is often used in the modern literature as a summary concept whereby Compay,

integrate social and environmental concerns in their operations and in their Interactiop Wi

stakeholders on g voluntary basis, According to this
considereq socially responsible means that its overall pe
triple bottom line approach that is to say on a firm’s
Prosperity, environment quality and social capital. How
concerning the concept of the

any universally applicable definit
theoretical Jeye]

definition, for a company , b
rformance should be measured oy,

therefore, the adoption

ion seems to be ineffective. n fact, as already noted, at tp,
there are claims that ecither reduce busi

ness’ social responsibility

stakeholders of an enterprise that affect or are affected by
b

€ 1o Prof. Milton Friedman (1962):

nly one social responsibility of business — to use its resources

usiness’ operations, Accordin

Vities is thus claimed 1o create opport
against profitable activity,

Scope of CSR

g weaker sections of the society

social activities Expansion Employment

PART- 11
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_tion SU ort duri
uemrano pp nng  natural disaster Avoid discri
iscrimination in the society

g BILITIES TOW
pSPONS ARDS EM
Rmimcf‘“io“ providing healthy Worki:LOYEES providing job security Paying proper
. g condition Healtl
el policy Workers participation | calth and safety measures Proper
rs0 e participation in management Handling grie R ivion of
warkers union Employees welfareCarrier develop g grievances Recognill
ment.

Responsibilities towards Shareholders

Fair return of investment E: i i
xpansion and diversification Proper use of shareholders

: eriodic  inform i .

funds :lities o ation Prompt services Fair practices on stock exchanges
1 s

responst ool of CUStoilmers Quality product Fair price Honest advertising Availability

Ofgoods edressal of complain Consumer safety Avoid consumer exploitation.

RESPONSIBILITIES TOWARDS GOVERNMENT payment of taxes Obse
on Political stability Refrain from corrupt practices Support 10

rvance

of rules and regulati

govemment in social development.

mportance of CSR
CSR goes beyond
accountability for sustainable and value added deve
society makes business firms to be proactive in CSR activities.
ich consist of people, planet and profit. Peop

peneficial practices towards the employees creating social value. Planet refers t0 sustail
alue created by the organization t0 survive

environmental practices profit is
and prosper. CSR activities can be an aidtor manage the risk
in corporate sector it helps to maintain supplier 1€

personal growth of employees. On the whole, CSR improves c©
s section of the society. Customers, employees,
iness firms that focus on CSR activities.

account integrity and

philanthropy and as to take into
ged expectation of the

lopment. The chan
It enables a firm 10 achieve

le relates 10 fair and

triple bottom line wh
nable

the economic Vi
1 and retention. It can

ecruitmen
Jations. It also encourages professional and

rporate image in the minds

shareholders, and other

of variou
stakeholders respect and trust bus
he stability and prosperity of an

Conclusion
£ Ethics, Business Ethics and

Ethics and CSR a very
organisation. In this paper sOM¢ d
CSR has been discussed referring
Eihics and CSR should €0 4 in hand i
stakeholders with various uni

the corporate to follow business ethics.
nt gives stability an

Sustainable developme
1591

seful concept for t
ficance ©
authors and scholars. Business

ctors because CSR involves

s it becomes essential for

u
efinitions and signi

to the work of various
n corporate €
11 those demand
{o sustainable development.

que demands.
Thus it can be concluded

Ultimately it leads

d survival t0 the firms.
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i . If the companies ignore CSp;
that CSR and Business ethics goes beyond philantrophy s sk, Sty in i,
modern world then they are likely to face significant busines s ers 4

i i a nutshell it ¢
consumers may shun the firms that develop unethical practises. In an be

that companies ignoring Ethics and CSR activities are more likely to stumble into legy

troubles for mass corruption or accounting fraud scandal.
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